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Geographic
Breakdown

Top U.S.
Metro Areas

FAR WEST
8.8%

ROCKY MOUNTAINS
3.5%

SOUTHWEST
4.4%

PLAINS
5.6%

GREAT LAKES
20.6%

SOUTHEAST
9.6%

MIDEAST
25%

NEW ENGLAND
6.1%

CANADA
16.4%

BOSTON
Worcester, MA — Providence, RI

PHILADELPHIA
Reading, PA — Camden, NJ

NEW YORK
Newark, NJ

CINCINNATI
Wilmington, KY —  Maysville, IN 

DETROIT
Ann Arbor, MI 

+9%
+20%

+84%
+161%
+245%

Top Selling
Rooms

LIVING ROOM
122%

BASEMENT 
46%

SHOWER/SAUNA 
22%

OFFICE 
61%
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Floor Type
VS. Q3 2013

CARPET  

WOOD 
Nailed

LAMINATE 
Click Together Flooring

ENGINEERED 
Nailed

+2%

+34%

+46%

+61%

Snow
Melting

YEARLY GROWTH

2013 2014 

To date in 2014, the snow melting 
product line has grown from 12% of 
WarmlyYours’ overall business to 18%.

VIEW THE COMPLETE REPORT AT: 
WARMLYYOURS.COM

For the second consecutive year, 
WarmlyYours’ revenue from the snow 
melting product line is growing.

Despite constant growth in other 
flooring types, Tile, Marble or Stone 
still represents a dominating 88% of 
business.

2012 

+38%

+82%

http://warmlyyours.com

